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Table 1*Summary of ACNielsen Homescan data, 1998
Category Types Brands Items Observations
Number
Fixed-weight:
RTE cereal1 61 7 183 732
Packaged cheese 14 20 59 236
Random-weight:
Meat 4 Not applicable 71 213
Poultry 3 Not applicable 34 102
Fruits 31 Not applicable 31 93
Vegetables 29 Not applicable 29 87
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Table 2—Percent of expenditure and quantity pur-
chased on promotion by income level, 1998
Product/ Expenditure Quantity



































Expenditure and quantity shares for store brand














< $25,000 $25,000 - $34,999







< $25,000 $25,000 - $34,999
$35,000 - $49,999 $50,000+
Figure 2
Expenditure and quantity shares for store brand












































































































































































































Expenditure shares for RTE cereal by 
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Figure 4
Quantity shares for RTE cereal by package size
and income level, 1998
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Figure 5
Percent
Expenditure shares for packaged cheese by 
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Figure 6
Percent
Quantity shares for packaged cheese by package 




























































































































































Table 3—Total expenditure, quantity, and price by income level   
(ACNielsen aggregate values), 1998
Product/income level Expenditure Quantity Price
per person per person per pound1
Dollars Pounds Dollars
RTE cereal:2
Total 25.40 10.68 2.38
< $25,000 25.47 10.97 2.32
$25,000 - $34,999 25.03 10.71 2.34
$35,000 - $49,999 25.26 10.76 2.35
$50,000+ 25.57 10.38 2.46
Packaged cheese:
Total 23.62 7.79 3.03
< $25,000 23.93 8.15 2.94
$25,000 - $34,999 22.43 7.51 2.99
$35,000 - $49,999 23.58 7.88 2.99
$50,000+ 23.91 7.58 3.15
RW cheese:3
Total 7.80 2.32 3.36
< $35,000 7.23 2.20 3.29
$35,000 - $49,999 7.47 2.10 3.57
$50,000+ 8.69 2.60 3.35
RW meat:3
Total 82.46 46.31 1.78
< $35,000 81.04 48.70 1.66
$35,000 - $49,999 78.81 44.55 1.77
$50,000+ 86.19 44.29 1.95
RW poultry:3
Total 19.57 15.13 1.29
< $35,000 18.04 15.06 1.20
$35,000 - $49,999 18.73 14.71 1.27
$50,000+ 21.93 15.44 1.42
RW fruit:3
Total 28.73 41.45 0.69
< $35,000 26.90 40.88 0.66
$35,000 - $49,999 27.44 39.25 0.70
$50,000+ 31.70 43.33 0.73
RW vegetables:3
Total 20.47 25.02 0.82
< $35,000 20.06 25.90 0.77
$35,000 - $49,999 17.96 21.72 0.83
$50,000+ 22.31 25.70 0.87
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